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Convenience Store Chains
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Retail ~ Convenience Department Supermarkets Supermarkets Supermarkets Drug stores Specialist Category- Others
sector stores stores (general) (specialized) (others) retailers  focused
stores
prlin =1 Net sales 134,705 7,006 7,708 7,446 23,796 5,949 3,012 53,929 25,702 153
BUE Growth rate
(2007,/20045F%) (FY2007/FY2004) +1.1 +1.2 -3.7 -11.4 -1.3 +8.6 +16.4 +7.9 -6.8 -32.8
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Note: The above growth rates represent comparisons with the previous survey held in fiscal 2004.

Source: Commercial statistics report on the retail sector issued in 2007 by the Ministry of Economy, Trade and Industry

BEfFRESS EERISFLE  Y-o-Y Change in Existing Store Sales (4 %)
2006/2 2007/2 2008/2 2009/2 2010/2
Y—=I)LKTVIX Circle K Sunkus -3.3 -3.3 -1.8 +4.1 -5.6
TvI-ALUTY Seven-Eleven -1.6 -1.9 -1.5 +5.2 -2.1
O—vz LAWSON -2.5 -1.8 -0.8 +6.5 -4.1
TrzU—<—h FamilyMart -1.6 -1.4 +0.9 +7.1 -2.4
pz:H é)g%%}g;ﬁé:f&é@/ \ADTAD—RH, ZULT2005F9RICHED T NTD/\A DA H—RHERFEHE T EIEDFR U, CNUCKD Y —IILKB VI RDBIFIETE ERRIFEAN DR E

2006258 -0.6% . 2007 F2 B -1.1%

HE: SHREEESIUZONEEY

Note The termination of sales of high-priced prepaid highway toll cards on February 28, 2003 and all remaining denominations in September 2005 had the following impact on
the Y-0-Y change in existing store sales at Circle K Sunkus.
Fiscal year ended February 28, 2006: -0.6%, fiscal year ended February 28, 2007: -1.1%

Sources: Financial reports issued by each company and other related documents

@ Circle K Sunkus Co., Ltd.
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REEHA Fiscal years ended 2006/2 2007/2 2008/2 2009/2 2010/2
JVEZIVAZARFP5E LS Total convenience store sales 7,359,564 7,399,009 7,489,523 7,942,692 7,980,861
fiidzt Top 4 convenience store operators 5,789,726 5,853,041 5,958,971 6,405,512 6,383,318
14ttt 5EE (%) Top 4 convenience stores’ share of total (%) 78.7 79.1 79.6 80.6 80.0
OVEZT VAR Total no. of convenience
FARIEEE (5) stores at year-end 39,600 40,183 40,405 40,745 41,724
1A%t (F) Top 4 convenience stoe operators (stoes) 31,079 31,824 32,169 32,730 33,498
R4t 5EFE (%) Top 4 convenience stoes share of total (%) 78.5 79.2 79.6 80.3 80.3
144 D5E S Total store sales of top 4
convenience store operators:
Y—T)VKS IR Circle K Sunkus 898,741 872,844 860,041 890,856 852,154
wIv-AUT Seven-Eleven 2,498,754 2,533,534 2,574,306 2,762,557 2,784,997
Oo—v> LAWSON 1,360,495 1,377,842 1,402,786 1,506,312 1,472,415
TJ7=U—X—h FamilyMart 1,031,736 1,068,821 1,121,838 1,245,787 1,273,752
74 OEIFRIESF (J5) - Total stores at year-end of top 4
convenience store operators:
Y—T)ILKB VO Circle K Sunkus 5,154 5,104 4,929 4,939 4,958
wIv-ALUTV Seven-Eleven 11,310 11,735 12,034 12,298 12,753
Oo—v> LAWSON 8,331 8,484 8,515 8,602 8,629
T7=U—~Y—h FamilyMart 6,284 6,501 6,691 6,891 7,158
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Notes: 1.The total store sales and total stores at year-end of the top 4 convenience store operators represent the sum of net sales and number of stores of the 4 largest conve-
nience store operators for each period, using figures compiled during the year ended February 28, 2010, and exclude area franchisers. The top 4 operators are Seven-

Eleven, LAWSON, FamilyMart and Circle K Sunkus.

2. Figures for the top 4 convenience stores are shown on a non-consolidated basis. The number of LAWSON stores includes NATURAL LAWSON stores, while the number of

FamilyMart stores includes TOMONY stores.

3. The sales of convenience stores refers to the total net sales from January to December for each year. The number of convenience stores refers to the number of stores as

of December 31 for each year.

Sources: Statistics report by the Ministry of Economy, Trade and Industry; financial reports issued by each company and other related documents.
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