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Average Daily Sales per Store
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Average Number of Daily
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REH Fiscal years ended 2006/2 2007/2 2008/2 2009/2 2010/2
Fr—rREE LS Total store sales 898,741 872,844 860,041 890,856 852,154
TUPISVFvAT—% LS Sales of area franchised stores 200,869 195,741 192,696 204,345 198,934
=5 Total 1,099,611 1,068,585 1,052,737 1,095,201 1,051,088
BEFIE7E FERRifL (%) Y-0-Y change in
existing store sales (%) -3.3 -3.3 -1.8 +4.1 -5.6
EHRER(FA): Average daily sales per store (¥ thousand):
BiErs Existing stores 485 476 472 498 476
eSS Total chain stores 482 470 468 495 472
s Newly opened stores 424 394 409 455 414
BFE 1B 1 ESEOHIRE(AN)  Average number of daily customers
per existing store 821 811 806 849 830
BlfF e E s () Average purchase per customer
at existing stores (¥) 591 586 586 587 573
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200642 BH:-0.6% . 200742 BH1:-1.1%

Total store sales is the sum of net sales of franchised and Company-owned stores.

comparisons with existing stores for the previous fiscal year.

. Y-0-Y changes for existing stores represent comparisons of figures for existing stores in a given fiscal year with the same existing stores in the previous fiscal year, not

The termination of sales of high-priced prepaid highway toll cards on February 28, 2003, and all remaining denominations in September 2005, had the following impact on

the Y-0-Y change in existing store sales.
Fiscal year ended February 28, 2006: -0.6%, fiscal year ended February 28, 2007: -1.1%
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KARUWAZA CLUB Membership
The number of members of KARUWAZA CLUB, Circle K Sunkus” in-house membership club, has exceeded 560,000, after increasing
by 140,000 from the previous fiscal year. Circle K Sunkus has so far offered a service where members accumulate points according
to the value of their purchases at stores. In the fiscal year ending February 28, 2011, the Company launched new membership services,
including KARUWAZA Coupon and single-item bonus points, with the aim of further increasing KARUWAZA CLUB membership.

2007/2 2008/2 2009/2 2010/2
HILDTH— RERFEREL Number of KARUWAZA cards sold 804,394 977,171 1,078,924 1,231,037
HIVTHOSTREH Number of KARUWAZA CLUB members 216,452 339,100 419,284 563,734

@ Circle K Sunkus Co., Ltd.
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ooo Fiscal years ended 2006/2 2007/2 2008/2 2009/2 2010/2
00o0oo0ooooomM%m Breakdown by product category (%):
ooooooooo Fast foods 20.4 20.0 19.5 18.2 17.0
ooooo Perishable foods 12.5 12.8 13.3 12.8 12.8
ooooo Processed foods 32.1 31.7 313 29.6 29.2
oooo Non-food items 29.3 30.2 30.1 34.0 35.1
ooooo Services 5.7 5.3 5.8 5.4 5.9
0000m %0 Average product markup (%) 29.05 28.97 28.99 28.11 27.64
ooooomooo Agency transactions (thousand) 90,878 97,317 102,288 103,820 104,763
ooooomoooo Total amount of payment
services (¥ million) 801,342 900,293 976,994 1,004,545 1,002,553
ATMO M OO Number of ATMs 1,957 3,073 2,973 3,958 4,453
00 00000D0000000000000000000000000
Note: The average product markup excludes figures for area franchisers.
YA I 67 Rz¢201042D8 £
Sales Breakdown by Product Category
(Fiscal year ended February 28, 2010)
oooo ooooog
5.9% Category Breakdown by products
17.0% 00000000 | 00000000000 O000000000000
35.1% Fast foods Rice dishes, sandwiches, noodles, delicatessen snacks, countertop fast foods
1%
oooo 0000000000 ooo0OoCooooo
Perishable foods| Milk, chilled beverages, bead, desserts, fesh packaged foods
12.8% oooo 000000000 OO0 00o0Oo0oo00OCcOooOO
) Processed foods | Alcoholic beverages, soft drinks, snacks, instant noodles, ice-cream, dried foods
ooo 00000 ObvVvDOOOOD0OoO0OOooOoOooooooo
Non-food items | Magazines, newspapers, DVD software, tobacco, cosmetics, general merchandise
oooo Jo00O00oOoooooooOoooOO
Services Tickets, Net Precaused for prepaid cads, stamps, pacel delivery
29.2%
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