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prlin =) Net sales 134,705 7,006 7,708 7,446 23,796 5,949 3,012 53,929 25,702 153
BUE Growth rate
(2007 /20045 %) (FY2007/FY2004) +1.1 +1.2 -3.7 -11.4 -1.3 +8.6 +16.4 +7.9 -6.8 -32.8
pz N RO, FIRAELTHONIC 2004 FEEDHBHIETT .
HE  REEERESRAEERBEREAEMEED TRI19F BWEMEIR  EERIMEHRE ()5
Note: The above growth rates represent comparisons with the previous survey held in fiscal 2004.
Source: Commercial statistics report on the retail sector issued in 2007 by the Ministry of Economy, Trade and Industry
BHFERSSe ESAISELL  Y-0-Y Change in Existing Store Sales (81 %)
2007/2 2008/2 2009/2 2010/2 2011/2
Y—=I)LKTVIX Circle K Sunkus -3.3 -1.8 +4.1 -5.6 -1.4
IV ATV Seven-Eleven -1.9 -15 +5.2 2.1 +2.2
o—vz LAWSON -1.8 -0.8 +6.5 -4.1 +0.8
Jr=U—<X—hk FamilyMart -1.4 +0.9 +7.1 2.4 -0.2
HE: EZORERESIOZTONEER

Sources: Financial reports issued by each company and other related documents
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Total Convenience Store Sales/ Total No. of Convenience Stores Top 4 Convenience Store

Top 4 Convenience Store Sales at Year-End/Top 4 Convenience Operators Share of Total Stores
Store Operators
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(BAGT BB ¥ million)
REH Fiscal years ended 200772 200872 200972 201072 201172
JVEZTIVARNPEF5E LS Total convenience store sales 7,421,067 7,516,103 8,055,610 7,938,275 8,265,681
14zt Top 4 convenience store operators 5,853,041 5,958,971 6,405,512 6,383,318 6,745,827
14ttt 5EE (%) Top 4 convenience stores’ share of total (%) 78.9 79.3 79.5 80.4 81.6
Hfud4nELS: Total store sales of top 4
convenience store operators:
Y—TILKT VTR Circle K Sunkus 872,844 860,041 890,856 852,154 855,010
wI-ALUTV Seven-Eleven 2,533,534 2,574,306 2,762,557 2,784,997 2,947,606
O—vz LAWSON 1,377,842 1,402,786 1,506,312 1,472,415 1,502,754
T7=U—Y—h FamilyMart 1,068,821 1,121,838 1,245,787 1,273,752 1,440,457
OVEZTVRRNPER  Total no. of convenience
BARIEHE (5) stores at year-end 40,342 40,433 41,006 41,895 42,412
4%t (55 Top 4 convenience store operators (stores) 31,824 32,169 32,730 33,498 34,638
14ttt 5EE (%) Top 4 convenience stores’ share of total (%) 78.9 79.6 79.8 80.0 81.7
1A DERRIESE () © Total stores at year-end of top 4
convenience store operators:
Y—TILKB VIR Circle K Sunkus 5,104 4,929 4,939 4,958 5,001
wI-ALUTV Seven-Eleven 11,735 12,034 12,298 12,753 13,232
o—v> LAWSON 8,484 8,515 8,602 8,629 8,776
T7=U—<Y—h FamilyMart 6,501 6,691 6,891 7,158 7,629

! 1. EI41 DR EEB KUTESHHF. 201 1F2 BRICBV TERAMNOEH ZEHTEICAS LI DD THD . TP ITSUF A —DHBZRVTHDE T 6B, LiidttslFt
TV-ALTr. 0=V, TP7IU—X—h Y=IILKBVIRXTT,
2. LA OBIBIFREENR—XTT, BH. O—VVOEHHCEFF23)LO—-VUH, T7IU—X—bDOEFHICEFTOMONYHZERNTVET .
3. OVEZIVARNPERFT LBIFE BFEDAANS3ADT LRZAFtLIcBDTH D JVEZ TV ARN P EFIERHISEFEDIAROEHMTI .
HIH REERARAERECRBHAERE AR RIS AR, SO R— ANR—IICTHROREFRRER
Notes: 1. The total store sales and total stores at year-end of the top 4 convenience store operators represent the sum of net sales and number of stores of the 4 largest conve-
nience store operators for each period, using figures compiled during the year ended February 28, 2011, and exclude area franchisers. The top 4 operators are Seven-
Eleven, LAWSON, FamilyMart and Circle K Sunkus.
2. Figures for the top 4 convenience stores are shown on a non-consolidated basis. The number of LAWSON stores includes NATURAL LAWSON stores, while the number of
FamilyMart stores includes TOMONY stores.
3. The sales of convenience stores refers to the total net sales from April to March for each year. The number of convenience stores refers to the number of stores as of
March 31 for each year.
Sources:  Statistics report by the Ministry of Economy, Trade and Industry; financial reports disclosed on each company’s website.
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201152888 Fiscal Year Ended February 28, 2011
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® U—U)UKY IR Circle K Sunkus (CKS) ® H—U)UKY IR Circle K Sunkus (CKS) ® H—2U)LKH X Circle K Sunkus (CKS)
® =J-A1LJ Seven-Eleven (SE) ® -4 Seven-Eleven (SE) ® -4 LJ> Seven-Eleven (SE)
® O0—Y~/ LAWSON (L) ® O0—Y~/ LAWSON (L) ® O—Y~/ LAWSON (L)
® J7=U—~—h FamilyMart (FM) ® J7=U—<— FamilyMart (FM) ® J7=U—~— FamilyMart (FM)

(B FHAM Y million)
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g 20114F288H Fiscal year ended February 28, 2011 T—OWKIYVIR €I2-ALITY o= Ir=U=x—h

Circle K Sunkus  Seven-Eleven LAWSON FamilyMart
FI—raETELES Total store sales 855,010 2,947,606 1,502,754 1,440,457
=ESHIUN Total operating revenue 163,253 549,111 263,209 270,817
=E Ik Operating income 18,315 169,152 50,210 33,741
RN Recurring profit 16,888 176,144 49,312 35,887
HRFOF Net income 7,277 102,049 24,643 16,678
B Total assets 230,811 1,358,837 444,821 390,416
fEE Total equity 136,040 1,068,453 211,448 204,405
Be&EALE(%) Shareholders’ equity ratio (%) 58.9 78.6 47 .4 52.4
BIfFIETE EERIEL (%) Y-0-Y change in existing store sales (%) -1.4 +2.2 +0.8 -0.2
2EFHHR (FH) Average daily sales per store (total chain stores)
(¥ thousand) 471 629 513 505
FERR (FA) Daily sales of new stores (¥ thousand) 431 554 506 564
THBAZE (%) Average product markup (%) 27.69 30.5 30.6 28.31
RS (1) Stores opened 301 939 449 741
FARS (1) Stores closed 258 460 302 270
HARIEEE (5) Stores at year-end 5,001 13,232 8,776 7,629
TEREEURIEEER (%) Ratio of stores handling alcoholic beverages (%) 95.7 98.8 97.9 96.9
JeFCEURIELEE (%) Ratio of stores handling tobacco (%) 94.4 91.7 91.6 89.0
A1 BRDEENELRT DIcsd. BHEN—XELTWVE T, 8. O—VVOEHHMCIFFF213)VO0—-VUH, T73)——bDEFHHICIFTOMONYAZENTWVE T,
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Notes: 1. Non-consolidated figures are shown to facilitate comparison of the domestic sales capabilities of the top convenience store chains. The number of LAWSON stores includes
NATURAL LAWSON stores, while the number of FamilyMart stores includes TOMONY stores.
2. Excludes area franchised stores.
3. Total store sales is the sum of net sales of franchised and Company-owned stores.
Sources: Financial reports issued by each company and other related documents.
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