55.LDIRR  SALES BREAKDOWN

OY=JIKY VIR Circle K Sunkus

(BA7HHM. Y million)

o LEast
TOTAL STORE SALES AND SALES
OF AREA FRANCHISED STORES
(10f8A. ¥ billion)

REHR Fiscal year ended 2005/2 2006/2
FI—VEETELS Total store sales 907,407 898,741 1200
TU7PISVFvAF—FE LS Sales of area franchised stores 202,020 200,869
=E18 Total 1,109,428 1,099,611
1755 _ERTHLL R OR (%) Year-on-year changein B
existing-store sales (%) -0.9 -3.3 800
HER (FA) Average daily sales per store (¥ thousand):
BFE Existing stores 496 485
2IE Total chain stores 493 482 P
i Newly opened stores 437 424 400
181 EHE D IR (N) Average number of daily customers
per store 826 821
TR e (F9) Average purchase per customer (¥) 601 591 0203 04 05 06
o H—2JUK Circle K
o YO X Sunkus
s TUPTISVFvAY—5E LR
Area franchised stores
_9—JIK Circle K (41 E75M, ¥ million)
REHA Fiscal years ended 2002/2 2003/2 2004/2 2005/2 2006/2
FI—VRET LS Total store sales 467,330 485,670 480,453 503,889 505,160
TUPISUFvA P —5E LS Sales of area franchised stores 33,757 36,231 34,806 23,644 21,320
=E18 Total 501,087 521,901 515,260 527,534 526,480
B a7 ERTEALR O (%) Year-on-year change in
existing-store sales (%) -0.7 -1.6 -4.7 0.3 -2.5
FHHR(FM): Average daily sales per store (¥ thousand):
BIfFs Existing stores 514 508 492 494 487
o Total chain stores 508 503 488 493 485
i Newly opened stores 421 440 447 439 446
1E1EHED IR (N) Average number of daily customers
per store 769 771 770 775 776
FHEEm (M) Average purchase per customer (¥) 669 660 639 638 628
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2004F2FH8: U —U)LK -2.8% VIR -1.6%
20065288 =0 )LKY VI X -0.6% . B—2)UK-0.7%. YV X -0.4%
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H—2)UK  Circle K 22  Sunkus 1B 1EH b IR TR

EHHR EHHR AVERAGE NUMBER OF DAILY
AVERAGE DAILY SALES PER STORE AVERAGE DAILY SALES PER STORE CUSTOMERS PER STORE/AVERAGE
(FFA. ¥ thousand) (FA ¥ thousand) PURCHASE PER CUSTOMER
(A customers) (¥

02 03 04 05

03

o 25
o ¥iE Newly opened stores

o ZI5
IS

1B 1 ESEO9EY (E#)
Average number of daily customers per store
(left scale)

o Y=LK Circle K
TR (G

Average purchase per customer (right scale)
o U—2JUK CircleK o 222X Sunkus

Total chain stores
Newly opened stores

Total chain stores

YO X Sunkus

IYYIR Sunkus (efiz: E5F. ¥ million)

REHA Fiscal years ended 2002/2 2003/2 2004/2 2005/2 2006/2
Fr—rRiET LS Total store sales 393,110 406,219 403,441 403,517 393,581
TUPISVFvAF—5tkE  Sales of area franchised stores 151,304 165,439 173,027 178,376 179,548
=E18 Total 544,415 571,658 576,468 581,894 573,130
BEFIE5C_ERTERLL AU SR (%) Year-on-year change in
existing-store sales (%) -0.6 -2.5 -4.2 -2.3 -4.2
FHHR(FM) Average daily sales per store (¥ thousand):
BEfFIS Existing stores 521 514 504 500 483
e Total chain stores 518 511 500 495 479
Eoi Newly opened stores 456 494 453 435 390
1B EHED IR (N) Average number of daily customers
per store 864 873 879 892 878
g Efh (F) Average purchase per customer (¥) 603 589 573 560 550

Notes: 1. Total store sales is the sum of net

sales of franchised and Company-owned stores.

2. The termination of sales of high-priced prepaid highway toll cards on February 28, 2003 and all remaining denominations in September 2005 had the following impact on
year-on-year changes in existing store sales.

Fiscal year ended February 29, 2004: Circle K: =2.8%; Sunkus: -1.6%

Fiscal year ended February 28, 2006: Circle K Sunkus: —0.6%; Circle K: —0.7%; Sunkus —0.4%

3. Figures for the average number of daily customers per store and average purchase per customer were calculated using data from existing stores.
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Y —2)LK Circle K
[EIEvaE Sl b llt=2 157
BREAKDOWN BY PRODUCT

OY—=FIKYYI2R Circle K Sunkus CATEGORY
REH Fiscal year ended 20052  2006/2 e
Em D $ERI7E LS (%) Breakdown by product category (%): 100
T7—ART—R Fast foods 20.2 20.4
EHBm Perishable foods 12.4 12.5 T s ) S B B
NIBm Processed foods 32.8 32.1
FBE Non-food items 28.6 29.3
Yz Services 6.0 5.7 | |
THHEAZE (%) Average product markup (%) 28.8 2919 BB H
40
BN ER (F) Agency transactions (thousand) 83,530 90,878
BEm=58(5RM) Total amount of payment
services (¥ million) 718,029 801,342 B B B .
ATMEH(B) Number of ATMs 647 1,957
02 03 04 05 06
HP—EX  Services
JEBSR Non-food items
o MNIBM Processed foods
o £WBM Perishable foods
o J7—AKT—R Fast foods
0P=J)bK Circle K
REH Fiscal years ended 2002/2 2003/2 2004/2 2005/2 2006/2
EmD $ERIE EERth (%) Breakdown by product category (%):
T7—ART—R Fast foods 21.0 20.9 20.9 20.6 20.8
SRERM Perishable foods 1.3 11.5 12.0 11.9 12.1
NI Processed foods 325 31.8 325 31.9 31.3
FBEm Non-food items 27.5 27.2 28.6 29.5 30.1
P—EX Services 7.7 8.6 6.0 6.1 5.6
FIHEAZE (%) Average product markup (%) 28.2 28.0 28.7 28.4 -
BAZR 112 D 972 E (F) Average inventory per store at year-end
(¥ thousand) 5,706 5,512 5,325 5,168 5,095
BB R () Agency transactions (thousand) 24,707 28,393 31,106 36,665 -
BEEINWEER (B5) Total amount of payment
services (¥ million) 209,817 239,684 270,173 323,762 -
ATMEH(B) Number of ATMs - 378 387 382 1,430
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B2 Sunkus

BmaRERITE LS

BREAKDOWN BY PRODUCT

JEBM Non-food items
IIIE& Processed foods
LB  Perishable foods

o J7—AKT—NR Fast foods

O8Y92R Sunkus

CATEGORY
(%)
100 ] 1
e e
e e B
Tl e
e ToR T [ S )
02 03 04 05 06
H—E X Services

EHEAER
AVERAGE PRODUCT
MARKUP
(%)

295

/
29.0 .\/ /
285 \
28.0 -

02 03 04 05

06

o Y= )UK Circle K Sunkus

o H—2JUK Circle K
o YO X Sunkus

ATMES

NUMBER OF ATMs

(&)

03 04 05

o Y—2JUK Circle K
o YO X Sunkus

06

2. Average inventory per store at year-end is based on sales prices.

3. Figures for average inventory per store at year-end for Circle K in the fiscal years ended February 28, 2005 and 2006 exclude corresponding figures for CKTOHOKU Co., Ltd.,

which was absorbed in June 2004.

4. Figures for agency transactions and total amount of payment services from the fiscal year ended February 28, 2002 to the fiscal year ended February 29, 2004 exclude

corresponding figures for area franchisers.

5. For the fiscal year ended February 28, 2006, figures for the average product markup, agency transactions, and total amount of payment services were disclosed for Circle
K Sunkus only. The line graph for the average product markup shows entries for each convenience store chain.

REH Fiscal years ended 2002/2 2003/2 2004/2 2005/2 2006/2
B FERITE LS (%) Breakdown by product category (%):
T7—ART—R Fast foods 18.7 18.4 19.1 19.6 19.9
SEERm Perishable foods 12.3 12.6 12.9 13.1 13.0
NIem Processed foods 37.4 353 345 338 33.0
JFBEm Non-food items 25.8 25.9 26.5 275 28.2
P—ER Services 5.8 7.8 7.0 6.0 5.9
THHEAZE (%) Average product markup (%) 28.9 28.8 292 293 -
AR 2T O 97 E (F) Average inventory per store at year-end
(¥ thousand) 5,912 5,704 5,414 5,206 5,069
BIEHREER (FH) Agency transactions (thousand) 33,208 38,323 42,588 46,865 -
B2 INMNEER (BHH) Total amount of payment
services (¥ million) 253,649 303,316 347,666 394,266 -
ATMEHI(E) Number of ATMs - 180 236 265 527
Notes: 1. The average product markup excludes figures for area franchisers.




