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Retail sector Convenience  Department  Supermarkets Supermarkets Drug stores Specialist Others
stores stores (general) (specialized) retailers
b= Net sales 133,285 6,925 7,999 8,392 24,109 2,588 77,559 5,710
U Growth rate
(2004,/20029F) (2004/2002) -1.4 3.1 -5.1 -1.4 2.0 3.7 -1.3 -0.3
HEL  RBEERED EERE
A0 FEARUERE FIERENMTONIC2002F £ DHEEHIETT,
Source: Commercial statistics report by the Ministry of Economy, Trade and Industry
Note:  The above growth rates represent comparisons with the previous survey held in 2002.
BIfFESS ERAISELL  Y-0-Y Change in Existing Store Sales (841 %)
2003/2 2004/2 2005/2 2006/2 2007/2
Y=LK Circle K -1.6 -4.7 0.3 -2.5 -3.0
YUOX Sunkus -2.5 -4.2 -2.3 -4.2 -3.7
vIJdo-AUTY Seven-Eleven -0.2 -0.6 -0.7 -1.6 -1.9
o—vz LAWSON -1.9 -2.5 -0.3 -2.5 -1.8
Jr7=U—<X—"h FamilyMart -0.5 -2.9 1.2 -1.6 -1.4
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PO RA(E1.6%. O0—YUE1.7% . ZTLTT7ZU—T— ME1.9%Z2(F 3 Ul BIERIC, 200652 B EIDBEFIET ESRIELLIE R D2 TD/\A D T A — RH2005F98 [CERTEHE T
EEDIECECRD T —=TILKD0.7%. UV I AN0.4% DY A F AFEZZRTX U (O—Y BKOT 72— — bOFELIFFHT) .
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Note:

In the fiscal year ended February 29, 2004, the termination of high-priced prepaid highway toll cards on February 28, 2003 had the effect of lowering the year-on-year change

in existing store sales by 2.8 percentage points at Circle K, 1.6 percentage points at Sunkus, 1.7 percentage points at LAWSON, and 1.9 percentage points at FamilyMart.
Similarly, in the fiscal year ended February 28, 2006, the termination of all remaining prepaid highway toll cards in September 2005 had the effect of lowering the year-on-

year change in existing store sales by 0.7 of a percentage point at Circle K and 0.4 of a percentage point at Sunkus. (Figures for LAWSON and FamilyMart were not disclosed.)
Source: Financial reports issued by each company and other related documents.
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B OVEZTIVRARPE ® J—2)L KBTI R Circle K Sunkus
Total convenience stores etJ- + L~ Seven-Eleven
W EfiI4F -5t ® 00—V LAWSON
Top 4 convenience store operators _ )
J7=U—<—b FamilyMart
(B4 A, ¥ million)
) xeEm Fiscal years ended 2003/2 2004/2 2005/2 2006/2 2007/2
JVEZIVRAR NP LS Total convenience store sales 6,979,813 7,096,444 7,289,193 7,359,564 7,399,009
744t Top 4 convenience store sales 5,328,025 5,466,534 5,675,828 5,789,726 5,853,041
14 5B5E(%) Top 4 convenience stores’
share of total (%) 76.3 77.0 77.9 78.7 79.1
OAVEZIVIAZART Total no. of convenience
HARIESE (F) stores at year-end 37,083 37,691 38,621 39,600 40,183
FRi44t (1R) Top 4 convenience store operators (stores) 27,875 28,745 30,025 31,114 31,904
A4 EEE(%) Top 4 convenience stores’
share of total (%) 75.2 76.3 77.7 78.6 79.4
a5 ! Total store sales of top 4
convenience store operators:
Y—UILKYV TR Circle K Sunkus 891,889 883,894 907,407 898,741 872,844
R AV Seven-Eleven 2,213,298 2,343,177 2,440,853 2,498,754 2,533,534
o—vz LAWSON 1,291,030 1,285,018 1,329,077 1,360,495 1,377,842
J7=ZU—<Y—h FamilyMart 931,808 954,445 998,491 1,031,736 1,068,821
FIA DERRIESHR (5) Total stores at year-end of top 4
convenience store operators:
Y—TILKY VTR Circle K Sunkus 4,967 4,851 5,128 5,154 5,104
R AV Seven-Eleven 9,690 10,303 10,826 11,310 11,735
o—vz LAWSON 7,625 7,821 8,077 8,366 8,564
TJ7=U—X—h FamilyMart 5,593 5,770 5,994 6,284 6,501

A 1L HIAHOFE EEBKUTEHIE. 2007F2 BHICBVWCEFAMNDEH ZERT EICEF LIcBDTHD . TUP ISV F v A F—DHEZERVTE D T T LH. Eiudit & (Ft
JV-AL72.0-YV.IT7IU—R— M Y—IIKFVIXTT,

2. ERIAOBIBEEFEN—XTY,

HEL RREEE BERGTHE SHREEEDLUTONEER

Notes: 1. The total store sales and total stores at year-end of top 4 convenience store operators represent the sum of net sales and number of stores of the 4 largest convenience store
operators for each period, using figures compiled during the year ended February 28, 2007, and exclude area franchisers. The top 4 operators are Seven-Eleven, LAWSON,

FamilyMart and Circle K Sunkus.

2. Figures for the top 4 convenience stores are shown on a non-consolidated basis.
Sources: Statistics report by the Ministry of Economy, Trade and Industry; financial reports issued by each company and other related documents.
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Fiscal year ended February 28, 2007

Y—OIKGVIOX wIV-ALTY O-VY TrpIU—<—hH

Circle K Sunkus Seven-Eleven  LAWSON  FamilyMart
FI—r2iETELS Total store sales 872,844 2,533,534 1,377,842 1,068,821
=S HIWN Operating revenue 183,521 516,967 256,023 194,080
E=EIE Operating income 22,935 172,737 44,373 27,542
BRES Recurring profit 21,834 176,763 44,526 30,716
LA A Net income 10,405 98,402 21,733 13,774
fEE Total assets 208,449 1,149,977 389,109 279,214
HEE Total equity 120,397 924,642 200,257 163,718
BoEALE(%) Shareholders’ equity ratio (%) 57.8 80.4 51.4 58.6
BAfFIE7E FERIFLE (%) Year-on-year change in existing store sales (%) -3.3 -1.9 -1.8 -1.4
2EFHHR(FH) Average daily sales per store (¥ thousand) 470 610 477 464
EBEAE (%) Average product markup (%) 29.0 30.9 31.3 29.0
RIS (15) Stores opened 307 832 700 586
BAIE (1) Stores closed 357 407 502 369
ARG (15) Stores at year-end 5,104 11,735 8,564 6,501
SEFERRIEEE (%) Ratio of stores handling alcoholic beverages (%) 86.6 92.1 94.0 90.4
fel X TEURIELEE (%) Ratio of stores handling tobacco (%) 88.7 82.6 84.3 78.7

A1 BROEFENZELR T D) BER—XEUTVETLEH. 0V VOERHKICEFFF23)bO0—Y rBLr0O0—Y VA MP1000ZFENTVET,

2. TUTPITSVFvAP—DHIEZRVNTHEDET,

3. FI—rRET LR INBESLUBEEEDT FEAEHEECT.
Hg: BEHRBRESIOUTOMNEER. JVEZTI VAR M &R
Notes: 1. Non-consolidated figures are shown to facilitate comparison of the domestic sales capabilities of the top convenience store chains. The number of LAWSON stores includes

NATURAL LAWSON and LAWSON STORE100 stores.

2. Excludes area franchised stores.

3. Total store sales is the sum of net sales of franchised and Company-owned stores.
Sources: Financial reports issued by each company and other related documents and monthly convenience store industry newsletters.



