55.LDIXR SALES BREAKDOWN
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] o Y=JIWKY IR Circle K Sunkus (83417 FHM /¥ million)
REH Fiscal years ended 2005/2 2006/2 2007/2 2008/2 2009/2
Fr—raiETELEe Total store sales 907,407 898,741 872,844 860,041 890,856
TU7ISUFvA -5 LH Sales of area franchised stores 202,020 200,869 195,741 192,696 204,345
a5t Total 1,109,428 1,099,611 1,068,585 1,052,737 1,095,201
B 757t E SR (%) Y-0-Y change in
existing store sales (%) 09 33 33 18 +4.1
FHRER (FA): Average daily sales per store (¥ thousand):
BH7IE Existing stores 496 485 476 472 498
e Total chain stores 493 482 470 468 495
s Newly opened stores 437 424 394 409 455
BHFE1 B 1SHE0IER (L) Average number of daily customers
per existing store 826 821 811 806 849
BiF TR 81 (F) Average purchase per customer
at existing stores (¥) 601 591 586 586 587

FH

CFI—UREFLREF FEICB T IMBES LUBEEDT LEGEERTY .
200342 BRICEEAD/\A DT A A—RD. ZUT2005FIRITTED T NTD/\A DT A D—ROFRIER T EEDFT Uz CNUCKBEHFIETC EBRIFLN DR EE D@ T .
20062 HHA:-0.6%. 200742 A8 -1.1%

Notes: 1. Total store sales is the sum of net sales of franchised and Company-owned stores.

2. The termination of sales of high-priced prepaid highway toll cards on February 28, 2003 and all remaining denominations in September 2005 had the following impact on
the Y-0-Y change in existing store sales.

Fiscal year ended February 28, 2006: -0.6%, fiscal year ended February 28, 2007: -1.1%
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Number of KARUWAZA CLUB members
KARUWAZA CLUB cards are Circle K Sunkus’ Edy electronic money-enabled house credit cards. In April 2005, Circle K Sunkus
began accepting payments using KARUWAZA CLUB cards at stores nationwide. The Company offers benefits such as a purchase

point system where card members accumulate points with every purchase, and carries out KARUWAZA Discount campaigns,
which provide discounts when certain eligible products are purchased.

& o Y—IIWKY VIR Circle K Sunkus

2007/2 2008/2 2009/2
KARUWAZA CLUBA—RERFEREL  Number of KARUWAZA CLUB cards sold 804,394 977,171 1,078,924
KARUWAZA CLUB=E# Number of KARUWAZA CLUB members 216,452 339,100 419,284
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Average Product Markup
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Total Amount of Payment Services
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TREHE Fiscal years ended 2005/2 2006/2 2007/2 2008/2 2009/2
I FERIFE EEEAt (%) Breakdown by product category (%):
Tr—ANT—R Fast foods 20.2 20.4 20.0 19.5 18.2
£HBm Perishable foods 12.4 12.5 12.8 13.3 12.8
IBm Processed foods 32.8 32.1 31.7 313 29.6
FBE Non-food items 28.6 29.3 30.2 30.1 34.0
P—EX Services 6.0 5.7 53 5.8 5.4
FIHBAE(%) Average product markup (%) 28.79 29.05 28.97 28.99 28.11
BB R (FH) Agency transactions (thousand) 83,530 90,878 97,317 102,288 103,820
B8 (EHM) Total amount of payment
services (¥ million) 718,029 801,342 900,293 976,994 1,004,545
ATME# () Number of ATMs 647 1,957 3,073 2,973 3,958
F O FEHBARFIUF IS UFvA T —DHEEZATEDFE s
Note: The average product markup excludes figures for area franchisers.
s ¥aRIsc SRkt (200952 AHR)
Sales Breakdown by Category
(Fiscal year ended February 28, 2009)
BEmoiE B R
5.4% Category Breakdown by products
18.2% Tp—2RT—R | KR, . BRI, 0. DOV —FF
34.0% Fast foods Rice dishes, sandwiches, noodles, delicatessen snacks, countertop fast foods
. (]
SEERm 2 - FIUREREL, ) TN £8 - ITRR
Perishable foods | Milk, chilled beverages, bread, desserts, fresh food items
12.8% IR R VINRUY D BT S AV PARIU— L ZE
) Processed foods | Alcoholic beverage, soft drinks, snacks, instant noodles, ice-cream, dried foods
FFB@m MEES-FE. &) O. (bR, IO HERES
Non-food items Magazines, newspapers, DVD software, tobacco, cosmetics, general merchandise
P—EX Fowh RYNTUA UIF. BECE. 2R
Services Prepaid highway toll cards, tickets, stamps, parcel delivery
29.6%
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