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Retail  Convenience Department Supermarkets Supermarkets Supermarkets Drug stores Specialist Category- Others
sector stores stores (general) (specialized) (others) retailers f?%riid
Pt Net sales 134,705 7,006 7,708 7,446 23,796 5,949 3,012 53,929 25,702 153
BUE Growth rate
(2007,/20044%) (FY2007/FY2004) +1.1 +1.2 -3.7 -11.4 -1.3 +8.6 +16.4 +7.9 -6.8 -32.8
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Source: Commercial statistics report by the Ministry of Economy, Trade and Industry
Note:  The above growth rates represent comparisons with the previous survey held in fiscal 2004.
BEfFIESS EERISELE  Y-0-Y Change in Existing Store Sales (e %)
2005/2 2006/2 2007/2 2008/2 2009/2
Y—=I)LKTVIX Circle K Sunkus -0.9 -3.3 -3.3 -1.8 +4.1
2= AV Seven-Eleven -0.7 -1.6 -1.9 -1.5 +5.2
o—vz LAWSON -0.3 -2.5 -1.8 -0.8 +6.5
TrzU—<—h FamilyMart +1.2 -1.6 -1.4 +0.9 +7.1
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the Y-0-Y change in existing store sales at Circle K Sunkus.

Fiscal year ended February 28, 2006: -0.6%, fiscal year ended February 28, 2007: -1.1%

Source: Financial reports issued by each company and other related documents.
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The termination of sales of high-priced prepaid highway toll cards on February 28, 2003 and all remaining denominations in September 2005 had the following impact on
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5 REm Fiscal years ended 2005/2 2006/2 2007/2 2008/2 2009/2
JVEZIVARRFP5ELEE  Total convenience store sales 7,289,193 7,359,564 7,399,009 7,489,523 7,942,692
4%t Top 4 convenience store operators 5,675,828 5,789,726 5,853,041 5,958,971 6,405,512
Ef45EEE (%) Top 4 convenience stores’ share of total (%) 77.9 78.7 79.1 79.6 80.6
IVEZIVRANT Total no. of convenience
HARIESE (5) stores at year-end 38,621 39,600 40,183 40,405 40,745
4%t (75 Top 4 convenience store operators (stores) 30,025 31,114 31,904 32,241 32,802
4t 5HBE(%) Top 4 convenience stores' share of total (%) 77.7 78.6 79.4 79.8 80.5
Hfi4miELtE: Total store sales of top 4
convenience store operators:
Y—TILKBVIX Circle K Sunkus 907,407 898,741 872,844 860,041 890,856
wIv-AUTY Seven-Eleven 2,440,853 2,498,754 2,533,534 2,574,306 2,762,557
o—vv LAWSON 1,329,077 1,360,495 1,377,842 1,402,786 1,506,312
TJr=)—~X—hk FamilyMart 998,491 1,031,736 1,068,821 1,121,838 1,245,787
14 DERRIEFE (5) . Total stores at year-end of top 4
convenience store operators:
Y—IILKB VIR Circle K Sunkus 5,128 5,154 5,104 4,929 4,939
wIv-AUTY Seven-Eleven 10,826 11,310 11,735 12,034 12,298
o—vv LAWSON 8,077 8,366 8,564 8,587 8,674
TJ7=U—<X—h FamilyMart 5,994 6,284 6,501 6,691 6,891
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Notes: 1. The total store sales and total stores at year-end of top 4 convenience store operators represent the sum of net sales and number of stores of the 4 largest convenience
store operators for each period, using figures compiled during the year ended February 28, 2009, and exclude area franchisers. The top 4 operators are Seven-Eleven,

LAWSON, FamilyMart and Circle K Sunkus.

2. Figures for the top 4 convenience stores are shown on a non-consolidated basis. The number of LAWSON stores includes NATURAL LAWSON and LAWSON STORE100 stores,

while the number of FamilyMart stores includes TOMONY stores.

3. The sales of convenience stores refers to the total net sales from January to December for each year. The number of convenience stores refers to the number of stores as

of December 31 for each year.

Sources:

Statistics report by the Ministry of Economy, Trade and Industry; financial reports issued by each company and other related documents.
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200942 B84 Fiscal year ended February 28, 2009 gircfeﬂl}(ngﬁfé %g/:n-/Erllg\Zn/ LDAWS/O/N 7g}a?rﬁlyl\/lvartl\
Fr—raiETELS Total store sales 890,856 2,762,557 1,506,312 1,245,787
=E S HIUN Operating revenue 190,814 540,773 279,739 236,133
= la Operating income 23,183 178,060 46,913 33,592
B Recurring profit 21,979 187,997 47,321 36,466
S HARF Net income 8,277 107,189 22,066 14,265
HEE Total assets 216,945 1,288,298 402,117 363,646
fnEE Total equity 130,373 1,035,835 195,634 191,639
BHCEALE (%) Shareholders’ equity ratio (%) 60.1 80.4 48.6 52.7
BIfFIETE ESRIEL (%) Y-0-Y change in existing store sales (%) +4.1 +5.2 +6.5 +7.1
SIEFHHER (FH) Average daily sales per store (¥ thousand) 495 629 517 508
FIERR (FM) Daily sales of new stores (¥ thousand) 455 555 505 460
THBAZE (%) Average product markup (%) 28.1 30.2 30.1 28.4
B (J&5) Stores opened 265 874 501 542
B (1) Stores closed 255 610 414 342
BiRESRE (E) Stores at year-end 4,939 12,298 8,674 6,891
JEFEERIELER (%) Ratio of stores handling alcoholic beverages (%) 91.7 97.7 97.8 96.1
TelF TEURIELEER (%) Ratio of stores handling tobacco (%) 91.3 86.8 87.2 82.2
= 1. ERNDEENZE T Do BENR—XELTVET, BE. O—VVOEFHKICIEFTF2I/)0O0—-VrBR0O—-VY VAN 1000, T77ZU—T—MDIEHHICFTOMONY S
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Notes: 1. Non-consolidated figures are shown to facilitate comparison of the domestic sales capabilities of the top convenience store chains. The number of LAWSON stores includes
NATURAL LAWSON and LAWSON STORE100 stores, while the number of FamilyMart stores includes TOMONY stores.

2. Excludes area franchised stores.

w

. Total store sales is the sum of net sales of franchised and Company-owned stores.

Sources: Financial reports issued by each company and other related documents.
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